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•Search Engine Optimization

•Digital Advertising (PPC)

•Social Media Marketing

•Website + Development
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Meet Our Team

We Help Urgent Care Clinics, 
Like Yours, Triple Patient Volume with 
Digital Marketing Services!
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THE PROBLEM
Urgent Care Clinics are facing when it 

comes to Google
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THE SOLUTION
The 3 things you can do RIGHT NOW 

on Google without a marketing 
agency
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•Content Through Keywords

•Google Business Profile

•Reviews System
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Solutions Overview
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CONTENT
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Content
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Content Includes
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• Be Intentional with it 
• Don't Reinvent the Wheel

◦ See what competitors are doing on 
their website, content wise

• Post to Social Profiles to Create Backlinks 
and Repurpose your Content
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How to Effectively Build Your Own Content 
for Google
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Endless Content that Passes 
Google’s AI Check
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ChatGPT



© 2023 Urgent Care Association
13

Originality.AI - Before QuillBot
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QuillBot
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Originality.AI - After QuillBot
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LET’S PLAY A GAME!
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• Localized Title
◦ Ex. X-Ray Services for [INSERT 

YOUR CITY]
• 750-1250 word requirement per 

blog post
◦ Bullet pointing out the blog 

performs better!
• Relevant Images
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Website Content Guidelines
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BUSINESS PROFILE
GOOGLE
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Google Business Profile

This Is what Google says about your profile... *Note the profile strength!

3 things other Urgent Care Clinics are NOT doing for their Google Business Profiles 
that will BOOST your presence on Google
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• Create a Service section 
out of the products 
section
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Google Business Profile
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• Use the Q&A Section of 
your Google Business 
Profile
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Google Business Profile
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• Use GBP as a Social 
Network
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Google Business Profile
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• Use GBP as a Social 
Network
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Google Business Profile
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Before We Run Out Of Time…
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REVIEW SYSTEM



© 2023 Urgent Care Association

• QR Codes at the Reception Desk
• Incentives/Giveaways
• Send follow up Emails/Texts 

with a Review Template
• Interact with Existing Reviews

◦ Even Negative Ones!
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Creative Ways to Get Reviews
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• Respond Quickly
• Don't Make Excuses
• Attempt to make things right
• Don't Break HIPPA

◦ Never Explain Their Ailment or 
the Treatment You Provided -
BIG HIPAA VIOLATION
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How to Respond to Negative Reviews
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When it's your fault...

• Thank them for the honest review
• Own your company’s mistakes and don’t 

make excuses
• Reinforce your core value(s) pertaining to 

their complaint
• Empathize with the reviewer and offer to 

make it right
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How to Respond to Negative Reviews
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When it's not your fault...

• Thank them for the honest review
• Do not apologize but rather seek to 

understand the problem
• Reinforce your core value(s) pertaining to 

their complaint
• Attempt to de-escalate a negative situation
• Empathize and seek to resolve the problem
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How to Respond to Negative Reviews
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• Maximize Your Content

• Optimize Your Google Business Profile

• Set Up Your Reviews System

How you can drive change:



Resources

•Book: Walk-Ins Welcome: Triple Your Patient Volume Through Digital Marketing by 

Nicholas Hoard

•Podcast: Walk-Ins Welcome: Medical Marketing



Session Evaluation

•Your feedback is valuable, take a moment to complete the survey for this session.

•To claim CME, you must complete a separate survey available after the convention.
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