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o SHANGE

THE URGENT CARE CONVENTION

We Help Urgent Care Clinics,
Like Yours, Triple Patient Volume with

*Search Engine Optimization
*Digital Advertising (PPC)
*Social Media Marketing

*Website + Development
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THE URGENT CARE CONVENTION

*Content Through Keywords
*Google Business Profile
*Reviews System
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THE URGENT CARE CONVENTION

CONTENT _
IS KING*

- Bill Gates (1996)
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Text Image Video
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e Be Intentional with it
 Don't Reinvent the Wheel
o See what competitors are doing on
their website, content wise
e Post to Social Profiles to Create Backlinks
and Repurpose your Content
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Endless Content that Passes v HAINGE
Google’s Al Check THE URGENT CARE CONVENTION

ChatGPT Originality.Al QuillBot
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New chat

Write a service page for Nick's Quick Urgent Care. It's about telemedicine services in
Birmingham, AL. Use 750 words. Incorporate bullet points into the content. The call to

Lonestar FB Ad

WIW EP. 66 action should be to schedule your telemedicine visit online

X-Ray Services for ABC Urg

"Rock Song: Anger & Passi
Preschool in St. Cloud
Schema Review Success.
Pool Services Introduction
Sink Unclogging Tips

New chat

SEO Explanation with Perpl:
PCMP Article - 7 Reasons |
Clear conversations

Dark mode

My account

s
(w} 0:02 n m ek}
vog out
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Dashboard

Scan Complete
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Scroll down 1o review your scan results
Website Scan
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Coosent Scan

Viebsie Scan

My Team

()
Credits

¥ Acoount
AR Access

Alfiate Program

. 3 € v

Dashboard

Scan Complete

Content Scan

Scroll down to review your scan results

Website Scan

Al Detection Score Plagiarism

99% 1% \/

Credits Original Al

My Team

No Plagiarism detected

My Account a
ORIGINALITY. Al G@ ORIGINALITY.Al .

API Access

Affiliate Program
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* Learn from negative reviews

While segative feecBack is nat your goal as an wrgess care cinic, any feecback is a gift from your
patients, This feedback can include valuatle information abaut ways 1o improve the patient

[ ] [ ]

pationt’s camplaint. Is it valie? Mave you heart this same complaing fram other patients befsra? Dc

you believe it 1 something that can be resclved or mpraved? Ofen, patients are too alid 1 spes

o Ex. X-Ray Services for [INSERT ==~

* Respond

As much a5 you may want to do 5o, Frcring a segative review won't make it disappear. When you
dicover 8 nepat eview, 1S udial 1o %S pond 10 the patiend. It is best practice 10 atempt 1o

contact the reviewer privately: 3 uncere ostreach 12 a dasasslies patient can perseade them to gt

your clinic ancther chance, If easertisl, ypou cas

szont 1o She patient pulicly In respeese 1 the

M roviow If you betiowe the criticism is acciate and fair, & public reply can show the patient that you
. - WO r re q u I re l I I e n p e r % gemwnaly sarry Sor thelr axpadencs, You can sTate your changss %o prevent the issue from

reoccarring.

blog post E—

When someang shases 3 kind reviawy, thankng the patient Is oftes the first instnct. You may not 1y
about thi n deabng with 2 negative review of your dinic. By thanking your customers, you

o Bullet pointing out the blog = | =
performs better!
* Relevant Images ot

d them you sppreciate their leedback. Even in the case of o

1 of thel diny 10 pronade Criticlem snd allow pou 1o make &

_ss'ocriatioh"
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THE URGENT CARE CONVENTION

3 things other Urgent Care Clinics are NOT doing for their Google Business Profiles
that will BOOST your presence on Google

.~ Your business on Google Profile Strength O .
% 1. 16,577 customer interactions Looks good!

0 [+] = & A v
Edit profile Read reviews Messages Add photo Performance Advertise
& n . 9

Insurance Edit products Edit services Bookings Calls

This Is what Google says about your profile... *Note the profile strength!
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Patient Care Marketing Pros

Wabsite Directions Save Call

e Create a Servicesection ..o 7.

O u t Of t h e p ro d u Ct S Address: 530 Beacon Pkwy W Suite 502, Birmingham, AL 35209

Hours: Open - Closes 5PM ~

S e Ct i O n v Phone: (205) 990-40671

Suggest an edit - Own this business?

Products View all
A - 4 :’
X \\ : & *
MEDICAL WEBSIT Medical i gnal Ad MEDICAL SEAK

MEDIC
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Nick the Marketer ﬂ_'a

e Use the Q&A Section of
your Google Business o
PrOfile @ Nick the Marketer (Dwner)

1 months age

Thanks fior asking. Yes! We are ebsessed with location based marketing and Geofencing that allows
us to micro-target interests and intent based on your needs. We can put tegether a free assessment

1o see how Geofencing can best work for your business

15 Like
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e Use GBP as a Social
Network

From Patient Care Marketing Pros

v}

Noma

“At Patient Care Marketing Pros, we help heaith care clinics, like 8aok . u
yours, generate new patients through digital marketing strategies
reor ankne

Because of the immed:ate need for your services, a well-rounded

search engine strategy is critical to the success of... More s

. 2am more
Patient Care Marketing Pros R
Add update

@ Son e

LAl now

. — -
v

7 =3 Tt
—.--./\!/\]n

?

Don't forget to register for our Walk-ins Welcome officia
upcoming webinar' Would you 2,500+ downloads £+ We hav
like to ensure that your website absolutely loved getting to wc
and content strategy is set up on this podcast and sha
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e Use GBP as a Social
Network

From Patient Care Marketing Pros

v}

Noma

“At Patient Care Marketing Pros, we help heaith care clinics, like 8aok . u
yours, generate new patients through digital marketing strategies
reor ankne

Because of the immed:ate need for your services, a well-rounded

search engine strategy is critical to the success of... More s

. 2am more
Patient Care Marketing Pros R
Add update

@ Son e

LAl now

. — -
v

7 =3 Tt
—.--./\!/\]n

?

Don't forget to register for our Walk-ins Welcome officia
upcoming webinar' Would you 2,500+ downloads £+ We hav
like to ensure that your website absolutely loved getting to wc
and content strategy is set up on this podcast and sha

02023 'gént-Care'i\v_ss'é)‘c'ia't'ioh"‘ .

- -



o SHANGE

THE URGENT CARE CONVENTION

[=]

e

L _

©2023.UrBent:CareAssociatioh™ - - - ."

L




-

I:‘a‘reﬁssbﬁat{dh‘

.Ur'éent

>

©2023

Y

o

o



o SHANGE

THE URGENT CARE CONVENTION

QR Codes at the Reception Desk
Incentives/Giveaways
Send follow up Emails/Texts
with a Review Template
Interact with Existing Reviews

o Even Negative Ones!
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Respond Quickly
Don't Make Excuses
Attempt to make things right
Don't Break HIPPA
o Never Explain Their Ailment or
the Treatment You Provided -
BIG HIPAAVIOLATION
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Find a Response Template:
When it's your fault...
* Thank them for the honest review
« Own your company’s mistakes and don’t
make excuses
 Reinforce your core value(s) pertaining to
their complaint
« Empathize with the reviewer and offer to
make it right
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©2023.UkentCareAssotiatioh™ -~ - - " -



o SHANGE

THE URGENT CARE CONVENTION

Find a Response Template:
When it's not your fault...

* Thank them for the honest review

* Do not apologize but rather seek to
understand the problem

 Reinforce your core value(s) pertaining to
their complaint

« Attempt to de-escalate a negative situation

« Empathize and seek to resolve the problem

a2,
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How you can drive change:

* Maximize Your Content
* Optimize Your Google Business Profile

* Set Up Your Reviews System

© 2023 Urgent Care Association

HANGE2023
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THE URGENT CARE CONVENTION

*Book: Walk-Ins Welcome: Triple Your Patient Volume Through Digital Marketing by

Nicholas Hoard

*Podcast: Walk-Ins Welcome: Medical Marketing




Session Evaluation o=viGHANGE

THE URGENT CARE CONVENTION

*Your feedback is valuable, take a moment to complete the survey for this session.

*To claim CME, you must complete a separate survey available after the convention.

*How likely are you to recommend this content to a colleague?

Not likely at all MNeutral Extremely Likely

0 1 2 3 4 5 B 7 8 g 10

What did you find most valuable about this content?

What would have made this content better?
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